Today's retail interiors need to accommodate
a diversity of functions. While serving as an
attractive backdrop for the products on
display, a retail interior also represents and
reflects brand identity - and, in many cases,
doubles as a showroom, event space or
gallery.

Powershop 2: New Retail Design provides a
global view of visionary retail spaces created
by international designers. This 640-page
publication offers readers a unique opportunity
to visit 200 outstandingly designed stores,
which appear in two volumes. Volume 1 -
Fashion - presents single-brand and multi-
brand clothing stores. Volume 2 - Anything
(but fashion) - opens the doors of flagships,
boutiques, shops-in-shops, showrooms and
temporary stores for accessories, shoes,
eyewear, books, food, cars and much more.

NEW RETAIL DESIGN

Included is the work of world-class designers
such as Marcel Wanders, Wonderwall,
concrete architectural associates, Karim
Rashid, Matteo Thun & Partners and Tokujin
Yoshioka, to name but a few. Featured
projects are richly illustrated and
accompanied by floor plans, designer
profiles, project credits and detailed
descriptions of the interiors. Eight essays
addressing the challenges facing tomorrow's
retail sector provide an interesting glimpse
into the future.
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Alfredo Bannister
Infinito
Noriyuki Otsuka
Design Office

WHERE TOKYO., JAPAN e — e
WHEN: MARCH 2008 -

CLIENT: ABAHOUSE INTERNATIONAL

SHOP CONSTRUCTOR: TOWN DESIGN

TOTAL FLOOR AREA (M), 75
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INTERIOR DESIGNER NORIYUKI OTSUKA FOUNDED l
NORIYUK] OTSUKA DESIGN OFF|cE IN 1990
THE MAJORITY OF OTSUKA'S WORK INVOLVES

INTERIORS FOR BOUTIQUES, RESTAURANTS AND

RESIDENCES. ALTHOUGH MANY OF HIs
DESIGNS MAY SEEM ALMOST TOO SIMPLE AT
FIRST GLANCE, A CLOSER LooOK REVEALS
DELICATE FEATURES AND A SUBTLY CREATED
AR OF RICHNESS
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Alfredo Bannister i 5 pioneer of Tokyo streat
fashion, Sporting a cool distinctive aura. the
brand's shoes are prized by the younger genera-
tion for their fine quality and imaginative design,
Alfredo Bannister turned to Otsuka for a renewed
shop design, aspiring to boost jts image to even
greater heights

Rising to the Occasion, Otsuka Proposed the
theme of ‘Tokyo Elegant’, a concept with an
underlying current that is neither luxury nor an
uncompromising commitment to the street. The
monochrome-appointed Space features Otsuka's
‘dark brightness' lighting scheme, with spotlights
that pick up and gccentuate individual products
A low display table resembling a luggage carouse|
takes centre stage, and 3 rotating cireular rack
hangs from the ceiling, The combination of glossy
white walls and rich. dark, mirrored display racks
fills the interior with reflections that generate 3
strong sense of spatial depth. Dark colours used
for ceiling and floor Make these surfaces fade
Inconspicuously into the background Geared to
Infinito, the name of the store, Otsuka's shin-

ing retail Space conveys a message of inflnite
potentia|

Noriyuki Otsuka Design Office
6-13-5-407] Minamiaoyama Minato-ku
107-0062 Tokyo

lapan
T +81 (013 3408 6341
E nodo@blue.oen.ne ip

W www nodo,jp

PhoJc,-J[aphy' Kozo Takayama

01 Dark mirrors behind the

display racks make the shop feel
more spacious

02 Three rotating hanging racks
are reflected in shiny surfaces
throughout the shop.

03 The top of a centrally
positioned display table |
resembling a luggage ca.roqu;‘
is made from black starfire glass.




